Health and Wellness in America
Consumer Insights* from the Waggle Dance Beehive

*These consumer insights are from two national online surveys: 2,200 adults in mid July 2013 and 550 adults in late December 2013.

From personal trainers to nutritionists, from doctors to
patients, and from cities to beaches, an increasing
number of Americans are thinking about, talking about
and acting on their health and wellness concerns.
Waggle Dance Marketing Research issued a study to
explore this wellness trend, and it revealed four key
findings:
1. Most adult Americans feel happy more than they feel
healthy.
2. Americans are more positive about their mental and
emotional attitude than they are about their diet and
eating habits.
3. Americans are more positive about their eating habits
than their exercise, strength and endurance habits.
4. 59% of Americans would like to do more for their health
and wellness.

Overall Health and Happiness
Happy or Healthy?
•
•

The study revealed that 70% of American adults are positive about their overall happiness.
Even though the majority of Americans are also positive about their overall health (63%), it is
significantly lower than their feelings about happiness.

!"#$%&"'(&$)*&#$+,&*-$!&.(/,$.01$!.''*0&22
!"#$%&&'
!"#$%&&'(#%&)*
(%++,-#..
/0.,)"#
123
453
6#7)$%&
813
853
6#9%),"#
::3
:53
There are no significant differences in perceptions of happiness and health between men and women.
However, age, income and marital status are other factors that influence perceptions of happiness and
health among Americans:
•
•

Education and annual income are two key determinants of positive ratings on happiness and health. Americans
with higher education and income are significantly more likely to be happy and healthy.
Americans who are married or in committed relationships are also more likely to be positive about their
happiness and health.
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Personal Health and Well-Being Representative Verbatims
Americans describe their personal health and well-being in three primary ways. 40% of people define
their health and well-being in a very active voice. To this group, physical well-being is driven by making
good decisions about eating, exercising, and getting enough sleep. Another group representing 18%
defines health and well-being as a balance of physical and emotional qualities. And the third group
representing 30% is merely descriptive, using words such as: Good. OK. Fair.

How People Define Their Overall Health and Well-Being.

1. Physical and Behavioral (40%)
•
•

Being physically fit and eating a well-balanced diet.
Healthy is taking care of your overall health, eating right,
exercising and trying to get enough sleep.

2. Physical and Emotional/Mental (18%)
•
•

A well-balanced mind, body, and spirit.
Physical and mental wellness that helps you feel good
from the inside out.

3. Descriptive-Only (30%)
•
•

Good
Excellent

Reactions to Specific Aspects of Health and Well-Being
Emotional = More are Positive. Exercise and Endurance = Fewer are Positive.
While Americans are generally positive about their overall health and happiness, their reactions to
specific aspects of their own health and well-being vary. They are most positive about their emotional
well being, somewhat positive about their diet and eating habits, and less positive about their strength,
endurance and exercise habits.
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Mental and Emotional Attitudes
Overall, Americans Have Positive Mental and Emotional Attitudes -- But Significant Differences
Are Noted By Gender, Education and Income.
A compelling 62% of Americans are positive about their mental and emotional attitudes, while only
14% of Americans are negative. Key positive descriptive words are “good”, “happy”, “positive”, and
“great”. Depression is the single most significant reason for negative mental and emotional attitudes.
There are some significant differences in mental and emotional attitudes by demographics.
•
•
•

Men are more positive about their mental and emotional attitudes than women.
Higher levels of education and income are also indicators of more positive mental and emotional
attitudes.
Younger people (18 – 29) and older people (60+) are more positive about their mental and emotional
attitudes than those between the ages of 30 and 59.

•

Key drivers of positive mental and emotional attitudes
are: An overall positive outlook, staying busy/active,
feeling healthy, being socially connected with family
and friends, and spirituality.

•

Key drivers of negative attitudes are: Depression,
stress, loneliness, and illness.

Reasons for Positive Mental and Emotional Attitude

Reasons for Negative Mental and Emotional Attitude

Positive
•
•
•

•
•

Negative

I am content and happy most of the time, thanks to
friends and family.
Overall I think I’m pretty well balanced in the
emotional/mental attitude.
I have a lot of things that I do. I am always busy & that
seems to keep me happy most of the time; also having
a great companion like my poodle.
I have God, what else do I need?
I have a very good attitude about being healthy both
mentally and emotionally.

•
•
•
•
•
•

Am so depressed that I cannot do the things I enjoy
most because of my health problems.
Due to current levels of stress, I’ve become more
depressed and anxious over the past few months.
I am depressed and feel emotionally weak.
I’m tired mentally and physically.
Loneliness is my closest companion.
Just don’t care really. Wish I really had something
to live for.
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Diet and Eating Habits
People Are Trying To Make Healthier Choices.
53% of Americans are positive about the way their diet and eating habits impact their overall health. 33%
are neutral. Only 14% are negative.
Counting Calories Differs By Gender
Women are more likely to know their calorie consumption than men - and they consume fewer calories per day.
•
•
•

52% of women say they consume about 1,000 – 2,000 calories per day.
42% of men say they consume about 1,500 – 2,500 calories per day.
32% of men and 27% of women do not know how many calories they
consume each day.

Americans have a wide range of attitudes about
eating choices and diet behavior. The survey
indicated that the highest positive associations
involve Americans trying to make better choices,
such as limiting alcohol and eating a balanced diet.
•
•

•

71% agreed with the statement ”I limit alcoholic
intake.”
53% agreed with the statement “I eat a balanced
diet to be sure I have sufficient fiber, vegetables
and fruit.”
Respondents were the most negative on their
current use of organic foods. Only 30% indicated
that the statement “I prefer to buy organic foods”
described them. 53% said the statement did not
describe them.

Being Proactive Drives Positive Feelings About Diet and Eating Habits
Trying to be proactive about their diet and eating habits was the most common open-end theme in
response to the question: “Why are you positive about your diet and eating habits?”

•
•
•
•
•

I try to cut out carbs, eat a clean diet with a lot of veggies
and lean meats.
I am aware of what I eat and try to eat healthy, balanced
diets.
I changed my eating habits. I eat more fruits and
vegetables.
I eat plenty of fruits and vegetables, plus stay away from
junk food.
I have cut back on fat and calories and eat no fast food
and upped my veggie and whole grain intake.

Reasons for Positive Feelings About Diet & Eating
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Amount of Exercise and Physical Activity
People Want to Be In Shape for Both Health and Appearance Reasons. However, Most Feel Like
They Need To Do More.
More Americans are positive about their eating habits than their exercise habits. 43% of Americans are
positive about the impact that their exercise activity has on their overall health. 25% are neutral. However,
32% are negative
negative.
Generally, men and women have similar ratings about the amount
of exercise they do. However, women are more likely to agree with
the following statement:
•

Exercise is an individual activity in which I compete with myself to
maximize my performance and benefit.

Younger Americans are more positive about their amount of
exercise than middle-aged Americans. They are also significantly
more likely to agree with the following statements:

•
•

Exercising and joining a gym are not only good for me physically and
mentally; they are also part of my social life and dating scene.
Exercise is a fun way to pass some time.

There are two drivers for an exercise routine: 1.) Staying in shape is the primary driver. Americans who
exercise feel they are in shape and want to stay that way. 2.) Losing weight and getting in shape is a
secondary driver for getting healthy.
Primary Driver: Keeping In Shape
•
•
•
•

To stay healthy and fit. To be the best version of myself.
To be able to keep my body in relatively good shape.
Want to stay in shape and slim.
I like to stay physically fit and stay well.

Secondary Driver: Losing Weight and Getting In Shape
•
•
•

I want to increase my endurance, lose weight and strengthen my
heart.
Lose weight, improve health and physical appearance.
To lose a certain amount of weight, to feel healthier and stronger, to
gain more confidence, to wear new clothes that fit me well.

Motivations for Exercise Routine

Types of Exercise
As seen in the table on the left,
walking is the most frequent type of
exercise.
•

•
•

50% of people say they walk
“several times a week for at least
30 minutes.”
40% say they exercise regularly at
home.
Only 15% say they regularly go to
the gym.
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Strength and Endurance
Strength and Endurance Are Earned.
Americans are also more positive about their eating habits than their
strength and endurance. Only 44% of Americans are positive about the
degree of their strength and endurance and how it impacts their overall
health and well-being. 34% are neutral. And 22% are negative.
Interestingly, fewer people are negative about their strength and
endurance than they are about their amount of exercise.
There are 2 key differences in strength and endurance ratings related to
demographics:
1.) Men feel better about their strength and endurance than women.
2.) Younger people feel better about their strength and endurance than all
other age groups.
People who are positive about their strength and endurance tend to associate it with staying active and
working out.
•
•
•
•

Cardiovascular exercise provides strength and endurance.
I lift weights and do enough cardio.
I swap between cardio and strength training.
I work hard at it and am in great shape.

People also compare their strength and endurance to others of different ages.
•
•
•

I have more strength and endurance than most of the women I know who are my age.
I am physically strong for my age.
I can keep up, even with someone younger than me.

Social Media Conversations and Health and Well-Being
In Some Cases, Social Networks Are Ways to Express and Share Angst.
As part of this study, we also reviewed thousands of messages on social networks, such as: Facebook
and Twitter. This social messaging review illustrated the emotional undercurrents facing many of the
country’s young people – including the shame and guilt some feel about their weight and appearance. In
many cases, their self-perceptions are negative based on the culture’s view of being overweight. In
simple terms, being overweight translates to being ugly. And being ugly translates to feelings of being
unloved and rejected.
•
•
•
•
•

I’m ugly, I’m fat, I’m depressed, I hate myself. I can’t do anything right. I’m disgusting. I’m just not OK.
I want to lose weight and I want to die. But I don’t want to die fat. Dilemma.
I cry every night. I’m broken. I’m fat, I’m ugly. I want to die.
If I want to lose weight, I'm gonna be skinny but then I realize I'm not that fat. Then I'll be like totally skinny,
& I don't like that.
I eat when I'm sad and I'm sad because I'm fat.
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Others Communicate A Desire To Do More.
The social network messaging also indicated dissonance between “what I should be doing” (such as
more exercise and a better diet) and “what I do” (fast food and soft drinks). Many people are looking for
or reacting to advice/guidance on what to do—often with a sense of humor or sarcasm.
•
•
•
•

Everybody’s inviting me to go the gym. They probably just think I’m fat and they’re trying to help. You little
bastards.
I went on a run, but then came back 5 minutes later because I forgot something. I forgot that I'm fat and
can't run.
Oh great and wise friends of mine, I need some advice. How can a poor college student afford to eat
healthy food? I'm sick of sugars and grease. It's making me feel yucky.
I went for a run outside, ate a ton of healthy food, and decided to quit smoking today. Now I feel sick.

Additionally, some people on social networks who are concerned about their health and well-being
believe that healthier foods are desired but too expensive or not easily available.
•
•

•
•
•

I wish healthy food was cheap and unhealthy food was expensive. Perhaps the government is using food
subsidies in the wrong places.
Damn! Grocery shopping for healthy food on the Southside of Chicago is expensive as hell!! Just spent
$80 at T(store name) and I swear all I bought was some arugula, zucchini, hummus and smoked salmon.
Wtf?
I wish I could just eat really healthy food everyday but all I have are frozen taquitos.
Seriously, it's 2013 and healthy food still tastes like (deleted). You can make a stem cell burger but you
can't make veggies taste like fries???
If they want people buying healthy food only, they're going to have to increase the amount of money they
spend on benefits.

Finally, there were many Moms on the social network who expressed concerns on how to convince their
children to eat healthier food choices.
•

•
•

You have to be convincing and somewhat trick them into eating it before they realize that they actually like
it. Also, be sure to have options and at least one thing they like so they can't eat it until they eat the other
thing. Usually though this really shouldn't matter unless it's healthy food. If they don’t want to eat
something that's not healthy, bribe them with a fruit for dessert. Good luck!
Someone please give me some ideas....what healthy food can I feed a kid who is sick of chicken, doesn't
eat pork and hates steak?? I am at a loss....
I think kids and parents need to be more educated on this. When someone is not making those kids'
lunches anymore, they need to know how to make healthy food choices, and know what they put in their
bodies and how it affects them.
• My kids actually request veggies. One night we had some
kids over & just had chicken & chips & my 3yr girl said "mummy,
where's the rest of the dinner?". We only have healthy food options in
the house so they can eat anything they choose! I cook a lot with
them & let them choose what to have for meals. Lead by examplethey always want what I'm eating, so I share so they can taste lots of
foods-even spicy.
• I agree with dad completely! We had the same problem with
our 6 year old. She got sent to (her room) a lot without dinner. It took
a few months but she eventually gave in and now eats. DO NOT
GIVE IN! Your child is not going to starve themselves. It is unhealthy
to only eat junk food - our daughter only wanted chips and cookies
and candy. But she wasn't allowed to get it unless she ate some
actually real healthy food. You are the parent. Stand your ground.
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Goals for Improvement
American’s Three Goals For Improvement: Exercise More, Eat Better, Lose Weight.
Americans know what to do to improve their health. They just have to do it!
How to Improve My Health: Exercise and Weight
•
•
•
•

Exercise more.
Develop and follow an exercise routine.
Get a six-pack.
Lose some belly fat.
And finally…

Change our state of
mind.

Goals to Improve Health and Well-Being

How to Improve My Health: Eating
•
•
•
•
•

Completely quit sugar.
Cut back on portion size.
Eat more fresh greens and fruit.
Eat less dessert.
Give up chocolate (That’s saying a lot).

Personal View of the Affordable Care Act and Impact on Health/Well-Being
The Affordable Care Act Is Perceived To Have Little Overall Impact On Individual Health Goals.
Respondents were asked this survey question: Do you believe that the Affordable Care Act
(Obamacare) will help you meet your health and well-being goals? 76% of the people in the survey
were either negative about the potential of the Affordable Care Act to help them meet their health goals
or did not know if it would help. Only 22% had a positive view of the act on their health goals.
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76% are either negative
or don’t know the
potential impact of The
Affordable Care Act.

There were also some significant differences in reactions to the ACA by demographics:
• Younger Americans are significantly more positive about it than older Americans. 29% of people
aged 18 – 39 think it will help them meet their goals compared to 14% of people aged 60+.
• People with higher education levels are more positive than those with lower education levels.
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!

•

•

•

28% for Bachelor’s Degree and above compared to 14% for High School Diploma/GED or lower.
Note: A positive 28% metric still means that 72% are either negative or neutral.

People with higher incomes are more negative.
!

58% of people with annual household incomes over $60,000 think
the ACA will not help. The highest negative cohort, at 64%, is
people with household incomes over $100,000. About 48% of
income earners under $60,000 think the ACA will not help.

Married people are significantly more likely to believe that Affordable
Care Act/Obamacare will not help them than single people who are
not in a committed relationship.
Stay-at-home parents are the least likely of all employment groups to
believe that Affordable care Act/Obamacare will help them.
Unemployed are the most positive about the Affordable Care Act.

Vitamins, Minerals and Supplements
To Supplement Or Not To Supplement
70% of Americans say that they have personally purchased and used
vitamins, minerals or supplements in the last 6 months.
•
•

Women are more likely to take supplements than men.
And younger people are more likely to take them than older people.

The most significant barriers to using vitamins, minerals or supplements are:
•
•
•

Too expensive
Use experience (hard to swallow and/or causes stomach distress)
No need and/or feel they don’t work.

Note: The next issue of Insights from the Waggle Dance Beehive is a full analysis of the vitamins,
minerals and supplement consumer behavior and brand positions.

About Waggle Dance Marketing Research
Waggle Dance Marketing Research is a full service research and branding company. Experts
in marketing, branding, psychology and psychometrics make up the company’s staff. We
provide a more intimate understanding of a brand
brand’s target consumer in a proprietary system
called “Marketing Matchmaking™
™” which correlates consumer personality profiles, product
features and benefits with brand/purchasing decisions.
To learn more or to start a conversation, please click on the link below:
www.waggledance-marketing.com

14415 North 73rd Street, Suite 105
Scottsdale, Arizona 85260
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